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Visual dynamics
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Kaleidovision produced and edited the branded video content as well as special live feed-driven BE THE FUTU

‘wet weather events' in the form of video and audio sound effects such as heavy showers and
thunderstorms. The live web-based weather moments, provided by the Met Office, which OF RETAIL' NG
punctuate the atmosphere every 30 minutes, focus on eight specially-selected epic locations

where the rain is at its heaviest.

Kaleidovision handled all content management, converting branded content from 16:9
widescreen to fit the unusual aspect ratio of the giant screen. This is played out on their KL4
platform, which is also compatible with Music Concierge’s audio playlists; while KL4-M AV players

address the videowall, a KL4-A plays the audio content.

In addition to creating bespoke content for the big screen, Kaleidovision has also provided the
creative direction for repurposing other existing Hunter-branded assets, such as runway shows
and campaigns — editing the landscape format to make it work in portrait mode and at the same

time adding graphics and animations.
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BESPOKE SOUNDTRACKS FOR BRANDS & SPACES




